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Public opinion and perception can determine the outcome of the operations and 

ultimately the sustainability of Home Economics. Similarly the image projected to 

the public by Home Economists individually or collectively through their 

professional associations can likewise concretize the image held by the public. 

Home Economists must therefore project an image that ultimately leads to the 

survival of this discipline that is the bedrock for ensuring a high quality of life for 

families, communities and the global village at large. The matter of image building 

is urgent since changes to the curriculum in some schools in the region have 

resulted in the marginalization of Home Economics as a tool for transmitting the 

knowledge, skills, attitudes and values that can develop positive behaviours within 

individuals and transform societies in a meaningful way.  

Formerly, the image of a home economist was a teacher of cookery, sewing and 

housekeeping. However, in the 21st century Home Economics has emerged as 

profession not simply grounded in Domestic Science but as a synergistic study of 

a wide range of disciplines grounded in the Human Sciences for the empowerment 

and sustainability of families and communities.  The resulting is a powerful 

mandate that must rely on the combined efforts of all home economists. 

But what is the present view of Home Economics? What is Home Economics? Can 

we as Home Economists defined the term if asked? In the position paper prepared 

by the Think Tank of the International Federation for Home Economics, under the 

leadership of Dr. Donna Prendergast, defined Home Economics as “ a field of 
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study and a profession situated in the human sciences and draws from a range of 

disciplines to achieve optimal and sustainable living for individuals, families and 

communities”. The Think Tank went on to highlight that Home Economics is 

“concerned with the empowerment and well being of families while developing 

attributes of life long learning for paid, unpaid and voluntary employment”. That 

position paper further indicated that home economists should be advocates for 

individuals and communities.  Or focus in this session is therefore  to address 

issues relating to:  

1. Values in Home Economics. 

2. Representing the image of Home Economics. 

3. The role of the home economist in the community and 

4. The home economist as an advocate. 

The Caribbean Association of Home Economists is mindful of these issues and of the 

grave responsibility placed upon us as home economists.  The rationale behind this 

forum is therefore to provide a platform for sensitizing home economists to the 

current view and practices associated with the profession while at the same time 

allowing you, the home economist  to express your views and to make a commitment 

towards becoming true home economists. 

I have provided in this preamble, a current definition for Home Economics as 

proposed by the IFHE Think Tank.  I have also provided the IFHE position statement 

which details the thinking that is expected to guide our behaviour as home 

economics professionals. This is a document with which  every Home Economist 

should be familiar. 

EXAMINE THE DEFINITION FOR HOME ECONOMICS AND OTHER 

DEFINITIONS. 

 

WHAT VALUES DO HOME ECONOMICS REPRESENT? 
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Home Economics like all other disciplines has underpinning values which guide its 

practice. Since we in the region have no published list of these I have adopted those of 

the American Home Economics Association (AHEA) now the American Association of 

Family and Consumer Sciences (AAFCS).They believe that the clearest new direction 

(more than twenty years ago) for Home Economics is to help people identify and 

develop certain fundamental competencies that will be effective in personal and family 

living regardless of particular circumstances of the individual or family. An analysis of 

these should support the courses we offer at our learning institutions and it is from 

these that our community based activities should be spun.  

 

Fundamental to effective living is the competencies to: 

 establish values which give meaning to personal, family and community living; 

select goals appropriate to these values, 

 

 create a home and community environment conducive to the healthy growth 

and development of all members of the family at all stages of the family life 

cycle, 

 

 achieve good interpersonal relationships within the home and within the 

community, 

 

 nurture the young and foster their physical, moral and social growth and 

development, 

 

 make and carry out intelligent decisions regarding the use of personal, family 

and community resources, 

 

 establish long-range goals for financial security and work towards their 

achievement, 

 

 plan consumption of goods and services including goods, clothing and 

household in ways that will promote values and goals established by the family, 
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 purchase consumer goods and services, including food, clothing and housing, in 

ways that will promote values and goals established  by the family, 

 

 perform the tasks of maintaining a home in such a way that they will contribute 

effectively to furthering individual and family goals, 

 

 enrich personal and family life through the arts and humanities and through 

refreshing and creative use of leisure, 

 

 take an intelligent part in legislative and other social action programmes which 

directly affect the welfare of individuals and families, 

 

 develop mutual understanding and appreciation of differing cultures and ways of 

life and to cooperate with people of other cultures who are striving to raise 

levels of living. 

 

REPRESENTING THE IMAGE OF HOME ECONOMICS 

This can be very subjective but Home Economist must confirm to the standards of 

society as law abiding citizens and as those who espouse their commitment to an 

appreciation for the development of worthwhile citizens. Some of these character traits 

are: 

 Deportment 

 Speech 

 Social Skills 

 Character 

 

DISCUSSION ON EACH OF THE ABOVE 

A Home Economist must be a professional and must be  professional. (A professional is 

a person having impressive competence in a particular activity). A Home Econmist must 

therefor have a high standard of professional ethics, behaviour and work activities while 
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carrying out one's profession  whether as an employee, self-employed person, business, 

company, or partnership/associate/colleague, etc.)  

 

ROLE OF THE HOME ECONOMIST IN THE COMMUNITY 

What is our role in the community? The home economist has or should have several 

roles within the community if we are to effect change. Some of these are 

 Teacher 

 Mentor 

 Social worker but most of all should be an 

 Advocate for social issues: These coincidentally are associated with the United 

Millennium Development Goals. 

- Poverty 

- Universal  

- Gender equality 

- Child mortality 

- Maternal health  

- Environmental sustainability 

- HIV/AIDS, Malaria and other diseases. 

- Global partnership for development  

 What are some of the other roles? 

 Do you feel that home economics should be involved in roles other than teaching 

in a formal classroom setting? 

 

DISCUSSION ON THE ABOVE 

 

 

THE HOME ECONOMIST AS AN ADVOCATE 

Home Economists should be advocates for individuals, families and communities. Some 

persons could be very quiet on issues. No one likes to “bite the bullet’ or “rock the 

boat”. But if we are supposed to nurture the young and foster their physical, moral and 
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social growth and development then we must be advocates to the cause for of the 

underprivileged and more so to ensure that our mandate is fulfilled.   

 

Do you feel that we should be advocates? We doe not have to throw bombs or burn 

tires but we can quietly disseminate information in practical and appropriate ways and 

in a way that are decent and honourable. Advocacy then would appear to be the most 

effective way of effecting change in view of the status of Home Economics. Advocacy 

mixed with affirmative action. 

 

WHAT IS ADVOCACY? 

According to Cohen, 2001, advocacy is the pursuit of influencing outcomes, such as 

public policy and resource allocation decisions within political, economic, and social 

systems and institutions, that directly affect people’s current lives. Similarly Young and 

Everritt (2004) more succinctly defined advocacy as a deliberate process of speaking out 

on issues of concern in order to exert some influence on behalf of ideas or persons.  

 

METHODS OF ADVOCACY 

There are three main means through which advocates can operate. These are through: 

1. Interest-group advocacy: The main tool used by interests groups doing mass 

advocacy is by lobbying. Lobbying is the practice of influencing decisions made 

by government. It includes all attempts to influence legislators and officials, 

whether by other legislators, constituents or organized groups. It is a form of 

action that does not always succeed at influencing political decision-makers as it 

requires resources and organisation to be effective.  

 

2. Bureaucratic advocacy: Here people considered “experts” have more chance 

to succeed at presenting their issues to decision-makers. They use bureaucratic 

advocacy to influence the agenda, however at a slower pace.  

 

3. Independent advocacy: This method is quite appropriate in a  social care 

context. Persons can network or used personal contacts and strategies to 

insstitute change for example improved change.  
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CHARACTERISTICS OF AN ADVOCATE 

There are several behaviours which characterise an advocate. 

Objectivity 

An advocate listens and evaluates information objectively.  As an advocate, you must 

know and recognize your own prejudices and tendencies.  How effective you are as an 

advocate will in large part be determined by the degree of objectivity you can bring to a 

situation. Examine your attitudes toward the system e.g. political allegiances, cultural 

biases etc. 

Independence 

To effectively and credibly advocate for others an advocate must exercise independent 

judgment and not be influenced by others especially if their behaviour is subversive. 

Sensitivity and Understanding 

Good communication skills are essential. An advocate conveys interest and empathy.  

You will get more information and a more accurate reading of what others want if you 

can communicate that you are listening. . 

Persistence and Patience 

An advocate is a determined person who should be secure enough in their position to 

withstand disappointments, weather storms, deal with setbacks and maintain energy 

over time. 

  

Knowledge and Judgment 

An advocate must understand what to ask for, whom to ask, and be able to exercise 

judgment about what is reasonable, and what isn't.  Knowledge and judgment develop 

over time, with experience. 
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Assertiveness 

An advocate is polite, but firm.  An advocate needs to have a good working relationship 

with others, but is not to be controlled by others. 

Ethics and Respect for Others 

An advocate respects the privacy and confidentiality of others, and respects the basic 

rules of ethical conduct in order to be effective and to maintain credibility. 

In addition an advocate must  

 be culturally sensitive. 

 make accommodations for language. 

 make accommodations for the disabled. 

 refrain from abusive conduct. 

 adhere to a code of confidentiality. 

 be trustworthy and honest 

A home economist must be these and much more. What are your thoughts? 
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